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Interns Grab the Mic: Next Generation Radio

WASHINGTON, DC – Interns seize the studio this month at NPR( in preparation for the 10th production of Intern Edition, the student-created newsmagazine that debuts on April 28, 2005.

From reporting and sound collection to producing and directing, Intern Edition is a radio show created entirely by a team of 15 NPR interns.  Intern Edition, part of the Next Generation Radio initiative, features original stories, commentary and content that can be found at www.npr.org/about/nextgen/spring2005/. The website features intern biographies, internship opportunities, production materials, and photos. 

This semester’s theme is “When Worlds Collide.” The interns chose, pursued and produced individual stories related to this theme. The result is a show that examines what happens when collision results in collaboration. The show includes pieces on road bike messenger racing (known as alley cat racing), the recent fusion of Arab and Western music, and a road trip to a rural punk rock station near the Appalachians in Kentucky, among others.

“We’ve had an exceptional semester. The energy and creativity of this group has been the foundation of what will be a fresh, professional and insightful show,” says Intern Edition Executive Producer Laura Weiss. 

Intern Edition has been running every semester since 1999, as part of NPR’s Next Generation Training Projects. Next Generation aims to provide direct, experiential training in public radio journalism and program development. 

“This group is being asked to look at the Next Generation Radio initiative at NPR and be heavily involved in its growth,” explains NPR Project Manager Doug Mitchell. “Interns are being asked for broad thinking and to plan and execute ideas about our outreach and training for the 18-34 age group, the next generation who will come to public radio.”

This unique group of spring 2005 interns boasts educational background from the universities of Utah, Michigan, Iowa, and Ohio as well as Boston University; George Washington University; American University; University of California, Los Angeles and University of Technology in Sydney, Australia.
###

NPR is renowned for journalistic excellence and standard-setting news and entertainment programming. A privately supported, non-profit, membership organization, NPR serves a growing audience of 23 million Americans each week via more than 780 public radio stations. International partners in cable, satellite and short-wave services make NPR programming accessible anywhere in the world. With original online content and audio streaming, npr.org offers hourly newscasts, special features and eight years of archived audio and information.
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