digital think in

event plan / October 9, 2009 / 9:30 - 5 pm / frog design

welcome: 45 minutes 9:30

n p r npr state of digital media with Kinsey Wilson 10:15

fro provocation: 45 minutes 10:15
g envisioning the future opportunity space 11:00

“ workshop overview: 15 minutes 11:00
AW 4 breakout groups 11:15

5 topic areas of exploration

l workshop part 1 topic areas: 1 hour 11:15
converged cross-platform experience 12:15
open participation

]]] m m m real-time news
journalist local
embeds
l 4 \  workshop part 1 presentations: 30 minutes 12:15
Ol overlap with lunch 12:45
live tweets
reporting
lunch break: 45 minutes 12:45
1:30

workshop part 2 topic areas: 1.5 hours 1:30

role of journalist (i.e. as curator) 3:00
role of consumer (i.e as participant)
]]] m m m revenue model

npr/ member station identities & organizational relationships

journalist
embeds
l / \  workshop part 2 presentations: 2 hours 3:00
| discussion of future scenarios 5:00
live tweets
reporting
cocktail party with special dj 5:00
- video interviews 7:00
participant
interviews

NOTE: there will be frequent small breaks between exercises



